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| syour web site confusing?

If it is, then you have a failing web site.

Dear Network Marketer,
As taught on my Momentum CD, aweb site should be one of your salestools.

Y our web site should have one objective, that being “to persuade the
visitor/prospect to join your company.”

The overwhelming majority of network marketers are using aweb site(s) that is
confusing. It is confusing because the first-time visitor is not able to immediately
discern from the home page exactly what the web site is promoting and/or selling.

A network marketer who has such aweb site is usually not aware that his website
Is confusing, because he' s already in the company and therefore is able to “figure
out” what's at the web site.

Isyour web site confusing?
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Here' s aquick test you can apply to your own web site:
1. Go to the home page of your web site.
2. Look at the top middle.

3. If thereistext at the top middle that tells the visiting
prospect WHAT is at the web site, WHAT the web siteis
about, and WHAT isinit for visiting prospect (a stated
and/or implied major benefit), then the web site is not
confusing.

4. On the other hand, if there is nothing at the top middle
that indicates WHAT is at the web siteand WHAT isin
it for the visiting prospect, then you have a confusing
web site. And a confusing websiteis afailing web site.

Remember thisfact . . . if your salestools areineffective, then you will fail asa
network marketer. Thereare no exceptionsto thisrule.

Sincerely,

Tracy Biller
www.UltimateSuccessCDs.com

© 2010 Tracy Biller. All rightsreserved.

khkkhkkhkkhkhkkhkkhkkhkhkhhhkhkhkhhhhhhhhhhkhkhkhhhhhhhhhhhhhhhkhkhkhhhhhkhhhhhhkhhhhhkhkhkhhhhkhkhhkhdhkkkxx

This* Success-Training Newsletter” comes with reprint and redistribution rights as
long asit is done so inits entirety with no editing. This newsletter and past
newsl etters are available as PDF files at: www.UltimateSuccessCDs.com

kkhkkkkkkhkkhkkhkhkhkhkkhkkhkhkhkhkhkhkkhkhkhkhkhkhkkhkkhkhhhkhkhkkhkhhkhkhkhkkhkhhhkkhkhkkhkkhkhkhkhkkhkkhkkhkkhkhkhkhkkhkhhkkhkkhkkhkkhkkhkkhkkkkkkkkk*x*%x

Tracy Biller's"Success-Training" newsletter is published and distributed by:

Owens & Lane Publishing, LLC
P.O. Box 1752
Hender sonville, TN 37077

Isyour web site confusing?
Copyright © 2010 Tracy Biller. All rights reserved. 2
www.UltimateSuccessCDs.com




